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Privacy, Trust &Transparency:

Does Privacy Still Exist?



Introduction



The 1980s & 1990s



Privacy – what did it mean? 

Freedom from snooping, gossip, 
eavesdropping

Freedom to engage in activities 
without observation or interference

Freedom from state interference 

The right ‘to be left alone’



An Englishman’s 
Home is his Castle

Historically privacy was an intrusion into a 
person’s private sphere – their home, 
correspondence, note books, 
conversations….

1360 statute first records personal privacy

…such as listen under walls or windows, or 
the eaves of a house, to hearken unto 
discourse, and thereupon to frame 
slanderous and mischievous tales are a 
common nuisance, and are punishable…..



But Privacy is a Changing Concept

Historically no ‘right of privacy’ in British law

‘Everyone has the right to respect for his 
private and family life, his home and his 
correspondence’

- Article 8 of the European Convention on 
Human Rights

The 1998 Human Rights Act came into force 
in 2002



Times are changing



Current privacy concerns focus on the 
information we share or generate on the 
internet, often publicly and users’ control of 
their personal data



The Changing Meaning of Privacy

Privacy as a word has remained the same but its concept is ever changing and 
never more so than over the last 20 years

PAST CURRENT
• Intrusion into a person’s private sphere

• The right to be ‘left alone’

• The protection of personal information 

• Information that we share on the internet

• Control of personal data

• The right ‘to be forgotten’

• Consent and notice

• Transparency



Digital Citizens



What do we share?



The creep 
factor



Privacy Paradox

Immediate 

needs 

> 

distant risks
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All with a high degree of trust and confidence in 

how the following would use their personal data

10% Have a good understanding 

of how their data is used

52% Have a partial understanding 

33% Know very little

6% Know nothing at all

Source; ICO 2017



Digital Divides
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Privacy concerns are a barrier to use
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Which, if any, of the following limit the way you use the internet?;

UK Adults

Concerns about the privacy of your personal information online

Lack of knowledge of how to use the internet

Seeing no benefit in using the internet more than you do

Source; Trajectory Global Foresight, 2014 & 2015 combined



Maintaining Privacy

We are more likely to 

hide from advertisers 

than from harassers, our 

employers, or the 

government



Into the future



Data as a CSR Issue

“Digital tools and analytics advances could be the key to unlocking a more engaged, happy and 

higher performing workforce - but first employers must gain the trust and confidence of their people to 

acquire, store and use personal data appropriately. If employers want to overcome the trust gap they 

need to show that they are serious about data security and communicate openly with their staff about 

the benefits for them.” 

- Anthony Bruce, people analytics leader at PwC (June 2016)



New Data



Posthumous Identities



The benefits of data sharing



A new definition of privacy?

Are these incompatible with a 
digital age?

Freedom from snooping, gossip, 
eavesdropping

Freedom to engage in activities without 
observation or interference

Freedom from state interference 

The right ‘to be left alone’



Privacy and Convenience: incompatible?
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